PSO — 4: Students will be able to demonstrate progressive learning of various tax issues and tax
forms related to individuals. Students will be able to demonstrate knowledge in setting up a
computerized set of accounting books

PSO — 5: Students will demonstrate progressive affective domain development of values, the role
of accounting in society and business.

PSO — 6: Students will learn relevant financial accounting career skills, applying both
quantitative and qualitative knowledge to their future careers in business.

PSO — 7: Students will learn relevant managerial accounting career skills, applying both
quantitative and qualitative knowledge to their future careers in business.

PSO — 8: Learners will gain thorough systematic and subject skills within various disciplines of
commerce, business, accounting, economics, finance, auditing and marketing.

PSO — 9: Learners will be able to recognize features and roles of businessmen, entrepreneur,
managers, consultant, which will help learners to possess knowledge and other soft skills and to
react aptly when confronted with critical decision making.

PSO-10: Learners will be able to prove proficiency with the ability to engage in competitive
exams like CA, CS, ICWA and other courses.

PSO — 11: Learners will acquire the skills like effective communication, decision making,
problem solving in day to day business affairs.

PSO-12: Learners will involve in various co-curricular activities to demonstrate relevancy of
foundational and theoretical knowledge of their academic major and to gain practical exposure.

PSO — 13: Learners can also acquire practical skills to work as tax consultant, audit assistant and
other financial supporting services.

PSO -14: Learners will be able to do higher education and advance research in the field of
commerce and finance.

Course outcomes (CO)

1.3- FINANCIAL ACCOUNTING

To acquaint students with the accounting concepts, tools and techniques influencing Business
Organizations

1.4 INDIAN FINANCIAL SYSTEM

Exhibit the knowledge and to familiarize the students with regard to structure, organization and
working of financial system in India.

2.6 Student Performance and Learning Outcomes
Program outcomes (PO)

PO-1: To cater to the manpower needs of companies in Accounting, Taxation, Auditing,
Financial analysis and Management. .

PO-2: To develop business analysts for companies, capital markets and commodity markets.

PO-3: To prepare students to take up higher education to become business scientists,
researcher’s consultants and teachers, with core competencies.

PO-4: To develop human resources to act as think tank for Business Development related issues.
PO-5: To develop entrepreneurs.

PO-6: To develop business philosophers with a focus on social responsibility and ecological
sustainability.

PO-7: To develop IT enabled global middle level managers for solving real life business
problems and addressing business development issues with a passion for quality competency and
holistic approach. ‘

PO-8: To develop ethical managers with interdisciplinary approach.

PO-9: To prepare students for professions in the field of Accountancy - Chartered Accountancy,
Cost and Management Accountancy, Company Secretary, Professions in Capital and Commodity
Markets, Professions in life and non-life insurance and professions in Banks by passing the
respective examinations of the respective professional bodies.

PO-10: Also to develop the students for competitive examinations of UPSC, KPSC, BSRB, Staff
Selection Commission, etc. '

Program specific outcomes (PSO)

PSO — 1: After completing three years for Bachelors in Commerce (B.Com) program, students
would gain a thorough grounding in the fundamentals of Commerce and Finance.

PSO — 2: The commerce and finance focused curriculum offers a number of specializations and
practical exposures which would equip the student to face the modern-day challenges in
commerce and business.

PSO -3: The all-inclusive outlook of the course offer a number of values based and job oriented
courses ensures that students are trained into up-to-date. In advanced accounting courses beyond
the introductory level, affective development will also progress to the valuing and organization
levels.



3.7 PUBLIC RELATIONS AND CORPORATE COMMUNICATION

To create awareness among the students on the soft skills required to plan and pursue a career
and empower them with employability skills

4.3 ADVANCED CORPORATE ACCOUNTING

The objective is to enable the students to develop awareness about Corporate Accounting in
conformity with the Provision of Companies’ Act and latest amendments thereto with adoption
of Accounting Standards.

4.4 COST ACCOUNTING

The objective of this subject is to familiarize students with the various concepts and elements of
cost.

4.5 E-BUSINESS AND ACCOUNTING
The objective of the subject is to familiarize the students with E- Commerce models and Tally
4.6. STOCK AND COMMODITY MARKETS

The objective is to provide students with a conceptuél framework of stock markets and
Commodity Markets, functionaries in these markets and their mode of trading.

4,7 PRINCIPLES OF EVENT MANAGEMENT

The objective is to provide students with a conceptual framework of Event Management, Event
Services, Conducting Event and Managing Public Relations.

5.1 ENTREPRENEURSHIP DEVELOPMENT

To enable students to understand the basic concepts of entrepreneurship and preparing a business
plan to start a small industry.

5.2 INTERNATIONAL FINANCIAL REPORTING STANDARDS

The objective of the subject is to enable the students to understand the need and method of

presentation of financial statements in accordance with International Financial Reporting
Standards.

5.3 INCOME TAX -1

The Objective of this subject is to expose the students to the various provisions of Income Tax
Act 1961 relating to computation of Income of individuals.

5.4 COSTING METHODS

1.5 MARKETING AND SERVICES MANAGEMENT

The objective is to familiarize the students with the principles of marketing and focus them
towards Marketing and Management of Services

1.6.(A) CORPORATE ADMINISTRATION

Explore the process of Corporate Structure and to enable the students to get familiarized with the
existing Company Law and Secretarial Procedure.

2.3 ADVANCED FINANCIAL ACCOUNTING

The objective of this subject is to acquaint the students with the few accounting standards and
make them familiar with the accounting procedures for different types of business.

2.4 RETAIL MANAGEMENT

Bring out the concept of Retailing and to enable students to acquire skills in Retail Management.
2.5 BANKING LAW AND OPERATIONS

Demonstrate to the students with the law and operations of Banking.

2.6 QUANTITATIVE ANALYSIS FOR BUSINESS DECISIONS-I

The objective is to provide basic knowledge of statistics and their application to business
situations.

3.3 CORPORATE ACCOUNTING

The objective of this subject is to enable the students to have a comprehensive awareness about
the provisions of the Company’s Act and Corporate Accounts.

3.4 FINANCIAL MANAGEMENT

The objective is to enable students to understand the basic concepts of Financial Management
and the role of Financial Management in decision-making.

3.5BUSINESS ETHICS

The objective is to provide basic knowledge of business ethics and values and its relevance in
modern context.

3.6 QUANTATIVE ANALYSIS FOR BUSINESS DECISIONS-II

The objective is to familiarize the students with various statistical techniques for their application
in Business Decisions.



Familiarize the students on the use of cost accounting system in different nature of businesses.

6.1 BUSINESS REGULATIONS

Introduce the students to various Business Regulations and familiarize them with common issues
of relevance.

6.2 PRINCIPLES AND PRACTICE OF AUDITING

This subject aims at imparting knowledge about the principles and methods of auditing and their
applications.

6.3 INCOME TAX - 11

The Objective of this subject is to make the students to understand the computation of Taxable
Income and Tax Liability of individuals.

6.4 MANAGEMENT ACCOUNTING

The objective of this subject is to enable the students to understand the analysis and

interpretation of financial statements with a view to prepare management reports for decision-
making.

AC 5.5 ADVANCED ACCOUNTING

The objective is to acquaint the students and make them familiar with the process and
preparation of accounts of different types of organizations.

AC 5.6 GOODS AND SERVICES TAX

The objective is to equip students with the principles and provisions of Goods and Services Tax
(GST), which is, implemented from 2017 under the notion of One Nation, One Tax and One

Market. 2. To provide an insight into practical aspects and apply the provisions of GST laws to
various situations.

AC 6.5 BUSINESS TAXATION

The objective is to enable the students to understand assessment of Firms and Companies with
regard to Income tax act, 1961and to study the other existing Indirect tax provisions on goods not
covered under GST.

AC 6.6 COST MANAGEMENT

The objective is to enable the students to understand techniques used to control as well as reduce

the cost. /“/g f(wé"'l:";f,h
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